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INITIATIVE 

Results-oriented graphic design leader 

with a passion for driving innovative 

design and storytelling. Committed to 

fostering a collaborative environment 

that inspires creativity and elevates visual 

communication initiatives.

EDUCATION 
University of Illinois at Chicago
BFA Graphic Design, 1997

AFFILIATIONS 
AIGA 

FREELANCE HIGHLIGHTS
Parkside Realty
2022 to present

The Chicago French Market
2015 to present

The Healthcare Engineers Society  
of Northern Illinois (HESNI)
2005 to 2023

Meals on Wheels Chicago Celebrity 
Chef Brunch 
2004

OVERVIEW 

Print and interactive design, marketing 

and copywriting skill set 

Experience with managing, instructing 

and providing art direction and overseeing 

junior & senior designers and marketing 

coordinators

Diverse experience with a wide range  

of clients and markets

Competent in handling all aspects of  

a project from conceptulization to 

production of tangible output

Proficient in solving technical issues in 

Adobe Creative Suite 

TOOLS 
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Product specification flyers for sales representatives that 
focused on technical aspects of the company’s vast range 
of products 

Multi-page and format catalog & magazine advertisements 
for CDW, PC Mall and a variety of other computer and 
technology resellers

Posters and corresponding flyers for exclusive promotional 
events with a range of sales goal rewards including iPods, 
cash, PlayStations and vacation locales

Direct mail pieces of varying sizes and formats targeting 
resellers about new product announcement and 
promotional deals

Integrated campaigns that included HTML emails, rich 
media advertising and target landing pages with banners 
appearing on such sites as pcmag.com, eweek.com among 
others including Google ad space

Established departmental print production guide and 
implemented PDF process that increased productivity and 
cost efficiency

Created product Owner’s Manual style guide to maintain 
consistency in a multi-designer/copywriter department

Tripp Lite 
Manufacturing
Graphic Designer
08/00 to 02/05

A leading, worldwide 
manufacturer of power 
protection utilities, battery 
back-up units and a variety 
of power maintenance 
and computer peripheral 
products

EMPLOYMENT

CBRE/ 
U.S. Equities Realty
Senior Graphic Designer
02/05 to 05/16

Print, web and HTML email designer for the company’s 
corporate initiative

B2B and B2C integrated print, e-file and interactive 
concepting and implementation of marketing campaigns for 
the company’s Chicagoland and international portfolio

Supervised and provided tutelage for junior designers and 
marketing coordinators

Conducted beginner and advanced training in Adobe 
InDesign for administrative staff nationwide

Appointed to the Senior Design Committee, representing 
the midwest region, to instill best practices with brand 
awareness and provide creative leadership for junior 
designers

Initiated the “Creative Jam Session”, a once-a-month 
gathering of the designers to share their work and 
experience that also included assignments to foster 
creativity and collaboration

Multi-disciplined 
commercial real estate 
firm specializing in 
management, leasing, 
development, investment 
and consulting

Cushman & Wakefield
Design Manager - 
Central Region
07/22 to 09/24

Senior Designer
05/16 to 07/22

Lead designer for the company’s Chicago and midwest 
region business development, proactive marketing and 
property leasing initiatives that includes creation of print 
and interactive PDFs and property branding campaigns

Supervised and provided tutelage for junior & senior 
designers and marketing coordinators

Initiated best-practices documentation and lead hands-
on classes for Adobe Creative Cloud applications and 
interactive PDFs  for the local marketing team and 
administrative staff

Established Creative Cloud Library of brand assets for the 
local and regional team to help maintain consistency and 
enhance workflow 

Multi-disciplined 
commercial real estate 
firm specializing in 
management, leasing, 
development, investment 
and consulting
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Salani Design
Graphic Designer
01.98 to 05.99

Graphic design and print 
production firm

Promotional brochures of varying sizes for a range of 
clients and services including mobile disc jockey, industrial 
products, logistics outfit, motivational speaker, jewelry of 
distinction and private investigation

Production work for the retail packaging of Nature’s Finest 
homeopathic supplements sold in Walgreens stores
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MECHANICAL

MODEL

Honeywell

MISSION

Business development 
presentation for 
commerical real estate 
services

MODE

Art direction

Design

On-screen

Print

Symbiotic  
Partnership

Efficient & Timely Disposition 
Powered by a Proven Strategy

6100 PHILADELPHIA PIKE
MARCUS HOOK CLAYMONT, DE 

Life & The Future Is What We Make It

Overall 
Priority
Dispose of fifty 
(±50) acres for 
maximum value as 
promptly as possible 
while minimizing 
transactional risk 

01 SITUATION    02 APPROACH    03 ASSURANCE    04 APPENDIX 5

Keys to Success

Tightly-controlled marketing 
approach / timeline (maintain 
nimbleness to adjust to 
transactional fluctuations and 
compress at client’s direction)

Orchestrate competition

Targeted list of performing /  
qualified buyers

Constant client advocacy and 
risk management / scrutinize all 
documentation

Detailed offering memorandum 

• Highlight site and market 
benefits

• No “asking” price with 
bid (unapproved and fully 
entitled) date certain / market 
“talk to us” and more prompt 
disposition

• Significant pre-due diligence 
materials / bids reflect all 
information

• No NFR needed for 
redeveloper / investor  
to break ground

• Thoughtful industrial 
redevelopment concept plan

Substantial market data  
& insight

Leverage spheres of  
influence / long-term 
relationships with 
redevelopment / investor 
groups, occupiers, 
governmental officials,  
and brokers

Adamantly support 
$14,000,000 soil remediation 
costs by buyer with no 
exposure for Honeywell

APPENDIX
04
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MARVEL

MODEL

Lurie Children’s 
Hospital

MISSION

Business develpoment 
presentation for 
commercial real estate 
services

MODE

Art direction

Design

Print

Screen

Presentation for 
Sale & Marketing Services

2430 N Halsted St 
Stanley Manne Children’s 

Research Institute 

June 15, 2017 

the teamthe teamMaximizing Value

Communication / 
Building Consensus

Honor your mission

 Partnering with a nonprofit. 
mission to deliver to you:

KATHLEEN NELSON
Senior Director

MARKET RESEARCH MARKETING & COMMUNICATIONS

SIMONE SCHUPPAN
Director

DATA CENTERS

ALEX SMITH
Executive Managing Director

LIFE SCIENCE PRACTICE LEAD

CAPITAL MARKETS

HEALTHCARE PRACTICE LEAD

LORIE DAMON
Managing Director

JEFF COHEN
Director

KEVIN CLIFTON
Executive Managing Director

ERIC SORENSEN
Managing Director

PROJECT LEAD
NOT-FOR-PROFIT EXPERTISE

PROJECT LEAD
SALES EXPERTISE

ACCOUNT LEADERSHIP

DIRK RIEKSE
Managing Director

VICKI NOONAN
Executive Oversight

MIKE SMITH
President

VICTORIA MALKIN
Director

PROJECT LEAD
SALES EXPERTISE

 GOVERNMENT LIAISON  

The Team
Property Assessment
Valuation of Property
Strategy, Process & Marketing
Team Experience
Why Our Team

agenda
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METROPOLIS

MODEL

700 W Chicago

MISSION

Commerical real estate 
presentation for agency 
leasing services

MODE

Art direction

Design

Print
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Millennials  
want an  
office that 

but are 
looking for 
buildings 
made out of 
a variety of 
materials, 

stands  
out  
from  
the  
exterior. 

like brick 
and steel, 
and 
buildings 
that are 
a few 
different 
heights.

PLACEMAKING

700
WEST

CHICAGO

DESIGN

BRANDING

WORK IN ACTION

THE  
FUTURE
OF

02

03

04

05

TEAM
06

CURRENT SITUATION
01

Connect 
the past 
to the 
present.

C
re

at
e 

a story.

Branding

making
is about

connections
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METRO

MODEL

Metramarket

MISSION

Branding ensemble for 
retail and restaurant 
emporium in Ogilvie 
Transportation Center 

MODE

Art direction

Copywriting

Logo

Website, site 
map, design and 
development

Brochure

Signage

Email blasts

Located between Canal, Randolph, Clinton and Washington Streets 

METRAMARKET.COM

THE HUB OF THE WEST LOOP

eat  shop  dine  drink

Source: U.S. Census Bureau, Census 2000 Summary File 1 

and 3. ESRI forecasts for 2012 and 2017. Appraisal Research 

Counselors, Claritas, Costar, CTA and Metra.

Area demographics

55k+
RESIDENTIAL 
POPULATION

32k+
HOUSEHOLDS

$102k+
AVERAGE 

HOUSEHOLD 
INCOME

68%
UNDERGRADUATE 

DEGREE OR HIGHER

36%
WALK TO 

WORK

23%
PUBLIC TRANSIT 

TO WORK

22k+ SF
RESIDENTIAL UNITS 

DEVELOPED SINCE 1990

110k
DAILY COMMUTERS 

AT OTC

122k
DAILY COMMUTERS 
AT UNION STATION

4k+
AVERAGE DAILY 

COMMUTERS AT LAKE/
CLINTON GREEN LINE STOP

15%
PROJECTED 

POPULATION 
GROWTH BY 2017

459k
DAYTIME 

EMPLOYEES

49m SF
EXISTING WEST 

LOOP OFFICE SPACE

1.5m SF
OFFICE BUILDINGS 

UNDER CONSTRUCTION

11m SF
WEST LOOP OFFICE 
SPACE PROPOSED

35k VPD
RANDOLPH AND 

WASHINGTON 
STREETS

3,100+
RESIDENTIAL UNITS 
PROPOSED/UNDER 

CONSTRUCTION

Spanning two city blocks, Metramarket’s exceptional 
transit-oriented location is within or adjacent to many 
of the city’s most dynamic areas including:

•  Ogilvie Transportation Center (formerly known as 
Northwestern Station), one of the nation’s busiest 
commuter train stations

•  Central Business District’s West Loop submarket

• West Loop residential neighborhoods 

• The fast-growing Fulton River District

• Randolph Street’s Restaurant Row

• Chicago’s Theater District

one of Chicago’s premier high-traffic destinations.

A vibrant 100,000 SF street-level

110K
DAILY RAIL COMMUTERS

55K+
1 MILE RESIDENTIAL POPULATION

459K
CBD EMPLOYEES WITHIN 1 MILE

6K+
DAILY VISITORS TO 

CHICAGO FRENCH MARKET

restaurant and retail development that is
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MONEY

MODEL

1043 N. Rush St.

MISSION

Proposal book and logo 
for retail opportunity in the 
Gold Coast neighborhood of 
Chicago

MODE

Art direction

Design

Print

EXQUISITE OPPORTUNITY IN THE GOLD COAST

TABLE OF CONTENTS

 4  executive summary

 6 why cbre

 8 property review

 12 valuation

 16 anticipated buyer profile

 18 relevant team experience

 20 marketing timeline

 22 proposed engagement terms

6
why cbre

proven track record
Since its formation, the Chicago National Retail Investment 
Group (NRIG) has completed 626 transactions involving 
776 shopping centers containing 118 million square feet 
of gross leaseable area (GLA), valued at $10.97 billion, 
including $600 million of high street and urban sales in 
Chicago’s downtown area. The Urban Retail Leasing team’s 
expertise spans over 206 high street retail transactions 
comprising $1.2 billion of total consideration. The Chicago 
Development Team’s expertise has resulted in over 110 
Chicago developments with total consideration in excess of 
$800 million.

proven process
The project team’s managed bid marketing approach has been 
refined over 19 years, consistently providing the highest price 
in the shortest time while minimizing transactional risk. 

buyer relationships
The team’s relationship-driven marketing process is broad and 
systematic, reaching the most active, logical investors with 
personal calls or presentations, and is not limited to email.

broad access to equity capital
Our national sales experience and depth of market activity 
gives us unmatched knowledge of new emerging buyers as 
does our affiliation and communication with other NRIG 
teams across the country as well as the global CBRE team.

ability to source and/or qualify 
debt capital
Our debt and structured finance partners, members of the 
proposed marketing team for this assignment, are an integral 
component of the process by bringing the appropriate debt 
solutions to buyers or, at minimum, qualifying buyers’ debt 
assumptions if securing their own acquisition financing.

experience 
Our history in the business allows us to anticipate issues 
and develop responses before going to market and develop 
appropriate responses to mitigate those issues.

highest price, lowest transactional 
risk, shortest time
These standards reflect the end result of the project team’s 
managed bid marketing process.

number of 

12
valuation

PROPERTY OVERVIEW
• Land size 11,542 SF, Irregular size 
• Zoned DX-7, Downtown Mixed-Use
•  As of right buildable FAR  

(Floor Area Ratio) of 80,794 SF
• 79 units (above first floor)

While the subject property has very favorable zoning it is 
unlikely that a developer will build 79 smaller sized units 
at this location. Given the demographics and success of 
nearby ultra-luxury residential condominiums, it is likely 
that developers will do fewer but larger units. For valuation 
purposes we assumed 35 oversized units above relevant retail. 
Fewer units will also provide greater relief from the pending 
new Affordable Requirement Ordinance (ARO). 

The City of Chicago offers three bonus programs available to 
increase FAR and density for DX-7 zoned land. It is likely a 
tower developer will look for additional entitlements to increase 
the overall project scope.  Both the strong leasing rates and 
high delivered SF of residential condominiums will incentivize 
developers to seek as much buildable FAR as possible.

considerations
The new proposed residential condominium towers that 
“book end” the subject property are strong barometers of the 
strength of the residential condominium market. Developers 
will value this Gold Coast location.

Setbacks and views are critical to residential developers so 
neighboring properties will be a concern to preserve views 
and building identity. Since the subject property is mid-block, 
it is likely that tower developers will try to either assemble 
neighbors or possibly buy air-rights of smaller parcels. This 
will help increase FAR, preserve views and remove 12’ 
setback on one side which creates a wider upper floor plate. 

1037 North Rush Street secures an irreplaceable location for 
the future owner. Market conditions are optimal and lending 
rates are still competitive and favorable. The subject property 
will appeal to a diverse buyer pool with different uses and 
timeframes. These buyers will have shorter due diligence 
terms and will be quicker to close. The other active buyer 
pool will be developers who will value the property for a 
future mixed-use tower site. Given the high barriers to entry 
and record breaking residential condominium pricing in the 
Gold Coast neighborhood, we expect to see very strong offers 
from these ultra-luxury developers.
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MAY

MODEL

112 N. May St.

MISSION

Book and logo  for 
hipster chic retail space 
for lease in the West 
Loop neighborhood  
of Chicago

MODE

Art direction

Design

Print

112 north may st

X1 X2 X3 X4

112
n o r t h m a y

112 north may st

north  may

1 12
112

NORTH MAY
WEST  LOOP

112
n o r t h m a y

north  may

1 12

10,310 SF RETAIL OR RESTAURANT OPPORTUNITY

Artist’s conceptual rendering

EXISTING RESTAURANT 
INFRASTRUCTURE 

RANDOLPH STREET VISIBILITY

90 FEET OF FRONTAGE

SIGNIFICANT BRANDING 
OPPORTUNITIES

OUTDOOR SEATING POTENTIAL

EXCLUSIVE RETAIL PARKING

THE 
OPPORTUNITY

Often compared to the development of New York’s 

Meatpacking District in the ‘90s, the Fulton Market 

neighborhood is expanding at an exponential rate. 

The transformation of former factories, wholesale 

markets and warehouses into the offices of the Google 

headquarters, WeWork, SRAM and many others is 

creating exciting opportunities for edgy retailers.  

112 North May lies just off Randolph Street at the 

epicenter of the submarkets booming restaurant 

corridor. The sites proximity to the flourishing dining 

and nightlife in addition to the growing residential 

population creates a one of a kind opportunity in 

Chicago’s fastest growing neighborhood. 
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MARKET

MODEL

1101 W Fulton 

MISSION

Book and logo for leasing 
retail property in the Fulton 
Market neighborhood  
of Chicago

MODE

Art direction

Design

Print

1101
A PRESENTATION FOR RETAIL LEASING SERVICES  

FOR CEDAR STREET COMPANIES{ {
8

overview
market
sub10

The anticipation of the Google headquarters at 100 W. Fulton is creating exciting opportunities for edgy retailers. Other employers on the band 
wagon include Motorola Mobility, Gogo Air, Hillshire Brands, GE Capital, Uber and WeWork. This additional daytime population combined with 
the existing and new residential, as well as new hotel flag additions, will help to build this 24/7 market. Often compared to the development of 
New York’s Meatpacking District in the 90s, the excitement for all that is “new” is expanding at an exponential rate. 

Additionally, Brooklyn Bowl ha
s 

selected the market for their 

first location in Chicago. 

Rick Bayless 
restaurant 

(coming soon)

A national brand across  
from Google headquarters (TBD)

{

SUBMARKET OVERIVEW

{

11SUBMARKET OVERVIEW

{ 2015 Demographics }

9

A transformation — or rather, an explosion — has taken place among the former factories, 

wholesale markets and warehouses. One of Chicago’s fastest growing neighborhoods, the 

West Loop is a study of contrasts. Still somewhat industrial and gritty, the slew of new sleek 

restaurant openings has centered around Randolph Street and nearby Fulton Market. { {

20
marketing

budget
4%

6%

25%

65%

$3,000
MARKETING

BOOK

$8,000
DIGITAL

RENDERING

$500 
FEDEX/

MESSENGER
$775 

CONTINGENCY

21time
line

JUL 15 AUG 15 SEP 15 OCT 15 NOV 15 DEC 15 JAN 16 FEB 16 MAR 16 APR 16 MAY 16 JUN 16 JUL 16 AUG 16

Executed Listing 
Agreement

Develop Digital 
Renderings 

Develop Prospective 
Tenant List

Create LoopNet/ 
Costar Listing

Develop Marketing 
Book & e-Blast

Schedule Meetings  
and Tours

Identify Tenants  
and Draft LOI’s

Negotiate LOI’s with 
Prospective Tenant

Negotiate Lease with 
Prospective Tenant

Tenant Permit  
Process

Tenant Construction 
Period

Rent Commencement

{30} {60} {90} {120} {150} {180} {210} {240} {270} {300} {330} {360} {390} {420}
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MORNING

MODEL

American Egg Board

MISSION

Commercial real estate 
services proposal book

MODE

Art direction

Design

Print

American Egg Board

Commercial 
Real Estate 
Services
February 25, 2016

A Presentation to

4

Presentation of Commercial Real Estate Services

chapter title

KEY 
DIFFERENTIATORS

depth of 
resources

chicago 
market share 
and leverage

dedicated 
tenant 

advocates

relevant 
experience

personal 
commitment

5

SCENARIO PER SQ. FT. GROSS ANNUAL YEAR 1 RENT AVERAGE 10 YEAR  
OCCUPANCY COST

ANTICIPATED OUT OF POCKET  
PROJECT COSTS FOR RELOCATION

Current Rent (10,802 Sq. Ft.) $17.39 $187,847 - -

Relocation to Class B O’Hare $23.00 $276,000 $302,271 $600,000

Relocation to Class A O’Hare $28.50 $342,000 $364,340 $600,000

Relocation to Class B Downtown $32.50 $390,000 $424,453 $540,000
Relocation to Class B+ Downtown $36.43 $437,160 $478,642 $600,000
Based on relocating to 12,000 square feet of office space. Assumes that new space will not reuse existing conditions.

KEY MARKET CONDITIONS 
(OPPORTUNITIES & THREATS)

Flight to Quality
Shadow Space

Rising Rental Rates
Construction Costs

11SCENARIOS

TABLE OF CONTENTS

4 KEY DIFFERENTIATORS

6 TEAM OVERVIEW

8 CURRENT SITUATION

9 PERCEIVED OBJECTIVES

10 APPROACH

11 SCENARIOS

12  POTENTIAL MARKET 
ALTERNATIVES

13  RECENT EXPERIENCE

16 NONPROFIT EXPERIENCE 

18 UNMATCHED RESOURCES 

24 VALUE PROPOSITION

APPENDIX

27 CBRE OVERVIEW
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MAJOR

MODEL

The Missner Group

MISSION

Business development 
presentation for commerical  
real estate services

MODE

Art direction

Design

On-screen

Print

GRAND SLAM
POSITIONING YOU FOR THE WINNING HIT THROUGH

UNRIVALED EXPERIENCE, CREATIVE APPROACH AND MARKET INTELLIGENCE.

BARRY MISSNERJASON SIMONJIM AVGERIS

Missner Group_Pitch_110223_v5.indd   1Missner Group_Pitch_110223_v5.indd   1 11/2/23   10:09 AM11/2/23   10:09 AM

APPROACH  

LEASE/SELL 
203,550 SF 

BUILDING

BTS 
SITES

SPEC  
SITES

At Bat
FOCUS

On Deck
PREPARING

In the 
Hole

FOLLOWING

WINNING GRAND SLAM

Missner Group_Pitch_110223_v5.indd   7Missner Group_Pitch_110223_v5.indd   7 11/2/23   10:10 AM11/2/23   10:10 AM

PART 3

BASES LOADED
Assurance

Missner Group_Pitch_110223_v5.indd   21Missner Group_Pitch_110223_v5.indd   21 11/2/23   10:10 AM11/2/23   10:10 AM

TEAM ROSTER

BRETT A.  
KRONER, SIOR

KEITH D.  
PURITZ, SIOR

ERIC W.  
FISCHER

Established: 2003

Established: 1995

Vice Chair

Established: 1988

MARC B.  SAMUELS

Established: 2016

Vice Chair

Executive Managing Director

Director

Missner Group_Pitch_110223_v5.indd   27Missner Group_Pitch_110223_v5.indd   27 11/2/23   10:10 AM11/2/23   10:10 AM



1194 5 S HAMLIN AVE 2A 
ALSIP IL 60803

MICHAEL KRZEWICKI 
GRAPHIC+WEB:DESIGNER

M@MDSGNCHGO.COM
708.705.9015

MDSGNCHGO.COM

MARK

MODEL

Miscellaneous logos

MISSION

Visual communication 
in it’s simplest form

MODE

Art direction

Design

REDHAWK ELECTRIC

Commercial electrician

AMANDA SEARS

Industrial artist

BENSIDOUN USA

Outdoor French Markets

CROSSTOWN NORTH

Industrial business center 

MARCHE DE NOEL

Holiday craft market

WASIO

Commercial photographer
3333 Iron Street

Industrial property

BENSIDOUN USA
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PHOTOGRAPHY
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LIA

Theraputic bath salts

33
33
iron st

X1

CROSSTOWN NORTH
BUSINESS CENTER

CROSSTOWN NORTH
BUSINESS CENTER

708 LAKE STREET

Retail space 

X1

A

B

700
LAKE STREET

700
LAKE STREET

GROUNDWERKS CHICAGO

Multi-use commercial property 
for former US Steel site

X2: GROUNDWERKS CHICAGO

GROUNDWERKS
C H I C A G O

A

 B
GROUNDWERKS
C H I C A G O

PARK PLACE

Suburban office complex

GREY HAYES TAVERN

Neighborhood pub

X5

PARK PLACE
EAST | WEST
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MERRIEST

MODEL

Self-Promotion

MISSION

Holiday cards

MODE

Art direction

Print

2
18

happy holidays

mas15
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H
A

P
P

Y
H

O
L

ID
A

Y
S

X2K17_A6card.indd   1 12/21/17   10:45 AM

HOLLY

JOLLY

2

2

X2K20_A6card.indd   1X2K20_A6card.indd   1 11/29/20   10:01 PM11/29/20   10:01 PM

HOLLY
JOLLY

2
2

X2K20_A6card.indd   2X2K20_A6card.indd   2 11/29/20   10:01 PM11/29/20   10:01 PM

Season’s

2013
from Michael Krzewicki

x2k13_insert.indd   1 12/10/13   8:38 AM




